
WHY
Based on Met Life’s 14th Annual U.S. Employee Benefit Trends Study

“Employers’ benefit objectives, 
ranked by level of importance”:

Retain EE’s

Control health & welfare benefit costs

Increase employee productivity

Increase employee satisfaction

Increase employee loyalty

Employees say:

Key drivers in increased confidence in employer and their benefits selection:

45% say they are planning to be with 
their employer in 12 months

30%
believe their employer should 
help them solve their financial 
security concerns

54% say they are committed to their 
organizations goals

52% say they are satisfied with the job 
they have now

31% 21% 13%

say they reviewed their benefit 
choices several times during 
annual enrollment period before 
finalizing their election

say the benefit information was  
easy to understand—leaving  
79% looking for answers

say their company’s benefit 
communication helped them 
understand how much they  
would pay for specific services

83%

80%

78%

77%

76%

OFF-CYCLE ENROLLMENTS VS. OPEN ENROLLMENT 
WHAT is better to communicate and WHEN

INFORMATION OVERLOAD: we’re all suffering and we’re all guilty. There is a way to 
overcome this in your benefits communications.

The vast majority of employer groups regularly try to cram all benefits enrollment information into one time a year 
during open enrollment. This can also include elements such as wellness programs, retirement plans, company 
messages, and more. By taking a more strategic approach employers can learn the best times to communicate, 
throughout the year, and present what’s important to employees during that time.

WHAT
are the various topics that need communicating throughout the year?

HSA education and proper utilization of bank account

Wellness Programs and incentive understanding

Retirement and 401K planning

Safety Meetings/Training Sessions 

Core and Voluntary Benefits  
(can be separated and communicated at different times of year)

WHEN
is it best to communicate these topics throughout the year?

Away from your major medical enrollment.
(i.e. if your plan renews 1/1, then look to communicate in  
quarters 1-3, leaving the 4th for OE prep). 

When you introduce a new wellness plan,  
like a smoking cessation program, HRA, or 
biometric screenings.

Town Hall meetings, Safety meetings,  
company get-togethers, etc.

WHERE
are the best places to communicate? 

Utilize your 
normal means of 
communication today

Email

 
Posters and Hand-outs 

Group Meetings/ 
Town Halls

 
Text Messaging 

Mobile Apps
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